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Jim Hance Graphic Communications

Design that measures up. Phone 619-203-0522 j-hance@wowpromotions.com

II.I .” el S Good referrals for me:

Catherine Ellis
Brochures Package Book Advertising Director at Petco

& Catalogs Design Layout Possible design projects:
In-store signage, print advertising, product labels

Robert Putnam

Media & Investor Relations, American Technology Corp.
Possible design projects:

Corporate communications, press kit, email newsletter

Proposals

Possible design projects:
Newsletters, membership brochure, zoo map, Website
M Bob Battenfield & Associates Public Relations
Website Email Blasts Environmental Possible design projects:

Press Kits PowerPoint Ted Molter
Branding Presentations Marketing Director at San Diego Zoo
content, special events promotions
Bob Battenfield
Design & Newsletters Graphics Newslette.r, Websng, Marketing Promotion Item, brochure,
presentation materials

What is your marketing message? How will you get people to understand it and remember it?

Build your distinctive marketing message with targeted brochures, PowerPoint presentations, proposals, Websites, press kits, direct mail advertising, maps,
in-store signage, banners, catlog, logos, email newsletters, trade show materials, promotional item or vehicle wraps. Jim Hance Graphic Communications
does graphic design, copywriting, Web design, and corporate communications projects for companies like Sempra Energy, Project Resources, Excel Hotel
Group, Semacon Business Machines, Schwartz Design Group, Souza and Souza Construction, Xila Property Management, Rapid POS and SoCalPRINT.

“Thank you, Jim, for the great job you did on the PowerPoint presentation. We won the $50 million contract. Another award-winning presentation!
We couldn’t have done it without you.” — Jeff Clark, Project Resources, Inc.

“Thank you for preparing the charts and maps for San Diego’s presentation to the Republican National Convention’s Site Selection Committee. Your work
was critical to what turned out to be a superb presentation.” — susan Golding, Mayor of San Diego

“Tim has an amazing way to get to the heart of what you want to communicate. He can take the roughest of ideas, ask some really thoughtful questions,
and design something that says more than you ever imagined it would.” — Robin Rierdan, Executive Director, Lakeside’s River Park Conservancy



